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CHPA Mission
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Committed to promoting the role of OTC and 

Dietary Supplement products through 

Science, Education and Advocacy 

serving the self-medication 

industry since 1881



Presentation Topics

1. Consumer data and insights (Q1, 8)

2. Homeopathic medicines have a favorable 

safety profile (Q2)

3. Compliance Policy Guide is a rational 

framework (Q3)
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Convenience, Greater Control Of Health, 

And Cost Savings 
Are Key Benefits Cited For OTC Usage
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Saves time rather than visiting doctor 

Keeps me in good health

24/7 access/availability

Avoid hassle of making appt with doctor
Less expensive than insurance co-pay

Feel greater ownership of my own health 

Is something I know will work every time

Is something I know will be as effective as a prescription 

Gives me a boost to keep me going throughout my day 

Feel empowered 

What are the key benefits of self-treatment as it relates to the use of over-the-counter 
products and being healthy?

% of total respondents, N= 4500

IRI Survey, 2014
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Consumers Report Responsible Attitudes 

Toward OTC Medicines

Consumers take an active role in their healthcare
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83 percent
agree

80% 75%

I am confident in my
ability to use OTC
medicines

I know that OTC
medicines work from
my own experience

OTC medicines let
me take care of
myself more

TNS for CHPA, 20095



Most US adults are comfortable treating their own minor 

ailments before seeking professional care

Consumers Report Responsible Attitudes 

Toward OTC Medicines

How much do you agree or disagree with each of the following statements?

I am comfortable making treatment
decisions for my minor ailments before

seeking professional care

I prefer to try to find a solution for my
minor ailments myself before seeking

professional care

I prefer to treat my minor ailments with
an over-the-counter medicine before

seeking professional care
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Strongly Agree Somewhat Agree Somewhat Disagree Strongly Disagree

97%

Top 2 Boxes
(Strongly Agree; Somewhat Agree)

96%

93%

StrategyOne for CHPA, November 2010



CHPA Consumer Research on Homeopathic 

Medicines

• Nationally representative survey of 1,000 US 
adults 

• Conducted by GS Strategy Group 

• Fielded questions on 
– consumer familiarity, 

– reported use, and 

– whether consumers want more, less or the same 
amount of information on homeopathic products. 

CHPA 2015
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Consumer Education Efforts
Through CHPA Educational Foundation
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Upcoming CHPA Webinar
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Homeopathic Products Have a Very 

Favorable Safety Profile

• Analysis of poison center data shows low 
exposures overall

• Most exposures categorized as “no” or “low” 
effect

• Opportunity to reduce accidental unsupervised 
exposures, as with all OTC medicines

CHPA 2015
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CHPA Supports the Regulatory Framework 

for Homeopathic Drug Products

• FD&C Act and Compliance Policy Guide provide 

a framework

• Requirements similar to OTC allopathic drugs:

– Facility registrations and inspections

– Drug listing

– cGMPs

– Serious adverse event reporting

– Standardized labeling

– Compendial standards
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Summary

• OTC medicines provide great value

• Consumers are aware of homeopathic products 

and a majority want more information about 

them

• Homeopathic products have a very favorable 

safety profile

• Current regulatory framework provides 

consumer access and ensures quality standards
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